48 Hours of the Force

Promotion Highlights Video
6th Draft – 5/9/05

Video                                                                             Audio

	TITLE GRAPHIC: “48 Hours of the Force – Promotion Highlights”


	MUSIC IN: Star Wars theme 

	ANIMATION: Moving star field
	NARRATOR: In the vast universe of retail merchandising, some names stand out as giants in their field.



	Logo graphics emerge from a vanishing point and zoom past us: Wal-Mart, Lucasfilm, Hasbro, Frito-Lay, Kellogg’s, Masterfoods, Lego, Pepsi, LucasArts, “and more”

	When these irresistible market forces recently joined together…



	A subdued USM&P logo quickly emerges and moves past us 
	…with their individual objectives coordinated and executed by US Marketing & Promotions…



	MONTAGE: Promotion establishing shots followed by details from inside and outside the tent
	…the result was one of the biggest and most successful retail movie merchandising promotion ever staged.



	Montage runs :10 - :15
	MUSIC up

MUSIC out



	
	

	Promotion customers on camera
	CUSTOMER SOUND BITES:

“I got here at 5:30 am…”

“I have every Star Wars action figure ever made…”

“I’m a huge Star Wars fan…”

“Can’t wait to find out how Anakin is lured to the dark side…”



	Dissolve to
	MUSIC in 



	MONTAGE:  USM&P War Room 

Establishing shot followed by shots of people setting up merchandise displays, playing with toys, working at computers, designing signage,  constructing flow charts


	NARRATOR: Given the objective of getting as much Star Wars Episode III merchandise into the hands of as many fans and collectors as possible all at the same time, USM&P accepted the challenge and worked closely along side Wal-Mart Store Management and Associates to:

set up tents in the parking lots of nearly 400 Wal-Marts across America…

stocking them with over 8,000 pallets of Star Wars Episode III merchandise… 

hanging more than 5,000 signs and banners…

hiring and training almost 400 Tent Managers and 2800 Ambassadors…

preparing to hand out more than 3 million product samples…

and coordinating the efforts of more than 4,000 individuals.



	Planning maps, staff uniforms, tent floor plans, schedule boards
	This represented an unprecedented challenge. No one had ever tried to coordinate so many tents, so much merchandise, so many locations and so many people before. But piece by piece, all the elements came together



	MONTAGE: Tent set-up 

Erecting the tent

Material load in

Signage hanging

Running cable 

Setting up cash register

Hooking up power

Arranging merchandise

Setting up photo area
	And so it came to pass, that on April 1, 2005, thousands of riggers, electricians, technicians and installers erected more promotional tents than ever before. Preparations continued throughout the night, laying out merchandise according to a precise plan, positioning the lighting, connecting the cash registers and preparing for the stampede of fans that was to follow. And when morning came, in Wal-Mart parking lots all across America, thanks to careful planning and tireless execution, they were ready.



	MONTAGE:  Inside the tent

Tent flap opens and people stream in, followed by

Greeters hand out gift cards

Kids watch toys demonstrated

Kids get pictures made

Kids try out video games

Staffer hands out samples 

Hands grab merchandise

Money changes hands


	MUSIC UP

NARRATOR: As long lines of consumers filed through the tents, they were greeted by friendly staffers representing each of the promotion’s partners.

	Hasbro logo flash 

Hasbro toy area footage
	In the Hasbro Toys area, fans of all ages were given the opportunity to conduct mock battles with the brand new episode three Attacktix action figures. Lucky fans also received a free figure as supplies lasted.


	Darth Vader mask footage

Kids playing with the lighsabers.
	They also played with life-like light sabers, and a Darth Vader mask that changed their voices to sound like his.



	Customer in mask
	SOUND BITE: someone making a Vader voice



	Games area footage
	NARRATOR: Across the tent in the Hasbro Games area, a state-of-the-art video game was on display that allowed young Jedis to either test their lightsabre skills against the dark side or, through a captivating, informative DVD, learn more about many of Hasbro’s latest Star Wars games, such as the very popular Star Wars Trivia Pursuit.



	Frito Lay logo flash

Frito demo footage
	At the Frito Lay demonstration table, hungry fans were treated to samples of new twisted Star Wars themed Cheetos. After trying the snack, fans’ mouths turned black if they were aligned with the dark side, green if the Force was with them.



	Masterfoods logo flash

Masterfoods sampling footage


	Masterfoods kept consumers happy with their products like the new Darth Vader dark chocolate M&M’s, Jedi milk chocolate M&M’s, and Kudos Granola Bars all in special Star Wars Episode III colors and packaging.



	Lego logo flash

Lego action footage
	The Lego table engaged Star Wars fans young and old with a clever spin on an old favorite, challenging fans to build a huge custom puzzle of Star Wars action made 100% of Lego pieces..



	Kellogs logo flash
	Hungry again, fans were offered a delicious array of snacks at the Kellogs table, including Star Wars themed Cheeze-Its, Twisterz and Pop Tarts. Cookies and Crème pop tarts was a crowd favorite!



	Product Footage of Shirts, Pepsi, Calendars, 
	In addition to the products being sampled and demonstrated, Star Wars fans were also able to pick up many other newly released items such as Star Wars branded Pepsi products, LucasArts games, T-shirts, calendars, and the list goes on…


	Photo Opp

Show footage (video or photos) of kids in front of the Darth Vader standee, as well as in front of Costume Characters
Insert one or two photos of WM staff wearing uniforms (photos are on the disk. They are the people wearing red/yellow name tags dressed in character)

	Although many of the fans that came to the event left with new Star Wars merchandise, every fan was given the opportunity to receive a free Wal-Mart Exclusive Star Wars Photo & frame. Photos were taken in front of a life-size Darth Vader Standee but, in many instances, fans were able to have photos taken along side the real life Star Wars Characters, thanks to the support of dressed up 501st members and many Wal-Mart Store Managers and Associates. 


	MONTAGE: sales being made, full shopping carts, full bags, restocking
	By providing customers with the opportunity to experience these products firsthand in a unique and exciting retail-tainment environment, the event encouraged trial and drove sales for all partners.
And, above all, the Wal-Mart 48 Hours of the Force brought the excitement of Star Wars to life in hundreds of local communities and allowed thankful fans of all ages to feel much more connected to the Star Wars Phenomenon.
MUSIC OUT



	Hasbro spokesperson on camera
	MUSIC OUT

HASBRO SPOKES:

Interview bites



	Wal-Mart spokesperson on camera 
	WAL-MART SPOKES:

Interview bites 

MUSIC IN: Star Wars theme finale



	Logos of the promotion sponsors zoom past.

	NARRATOR: In the long history of manned market exploration, no other promotion has marshaled more powerful forces…



	Images of people working, both in USM&P offices and erecting the tents Images of tents


	…involved greater numbers of market troopers in more locations…



	Images of tentsImages of happy kids and collectors
	…with more positive results…



	Images of happy kids and collectors


	…than 48 Hours of the Force!



	John Jastrem on camera

Can we do a split screen with John Jastrem as photos of kids & collectors go by?
	JOHN: USM&P was thrilled to be selected to execute the “48 Hours of the Force” event…prestige…opportunity to be involved in event of this kind only comes around every few years…love Star Wars.



	TITLE GRAPHIC zooms up to full frame, then dissolves away and the stars streak away


	MUSIC OUT

	
	MUSIC OUT
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